AI Citation Gap Report Sample
Why FreyaVideo Is Missing From “Product Photo to Video” AI Recommendations
Prepared as a sample report for validating the “AI Citation Gap Report” service concept

	Product
	FreyaVideo

	Website
	https://freyavideo.com

	Category
	AI product video / ecommerce video ads / product photo to video

	Report type
	AI Citation Gap Sample Report

	Test date
	2026-05-29

	Engines tested
	ChatGPT, Perplexity

	Prompts tested
	7 buyer-style prompts



	Important note
This is a sample report based on FreyaVideo, one of my own projects. It is designed to demonstrate the type of evidence, diagnosis, and action plan a paid AI Citation Gap Report would deliver for indie SaaS and AI tool founders.





Contents
1. Executive Summary
2. What This Report Measures
3. Prompt Results Overview
4. ChatGPT Findings
5. Perplexity Findings
6. Competitor Citation Pattern
7. Why FreyaVideo Is Likely Missing
8. What FreyaVideo Should Not Do
9. Recommended Fix Plan
10. Suggested Page Outline
11. Final Diagnosis
12. What This Sample Report Demonstrates
Appendix: Evidence Screenshots


1. Executive Summary
FreyaVideo was not mentioned in the tested ChatGPT and Perplexity buyer-style prompts.
This matters because several prompts were highly relevant to FreyaVideo’s current product direction, especially: “Best AI product video generator from photos.”
Both ChatGPT and Perplexity understood the category and recommended multiple product-photo-to-video, ecommerce ad video, and AI video tools. However, FreyaVideo did not appear in the answer set.
This suggests that FreyaVideo may have a citation and category-association gap.
The issue is not simply that the prompts were wrong. The AI systems returned relevant competitors and adjacent tools, but FreyaVideo was not recognized as part of the category.
	Main opportunity
The strongest opportunity is to reinforce one narrow positioning:

Turn product photos into ecommerce ad videos — pay per use, no monthly subscription.



2. What This Report Measures
This report checks whether FreyaVideo appears when potential buyers ask AI search tools questions such as:
best AI product video generator from photos
best AI video generator for ecommerce ads
best AI video ad generator for Shopify products
best AI UGC ad video generator
affordable AI video generator for small businesses
The goal is not to claim a fixed “AI ranking.” AI answers can change based on model version, time, location, source availability, account state, and prompt wording.
This report is a structured sample designed to identify:
Whether FreyaVideo appears in buyer-style AI recommendations.
Which competitors appear instead.
How those competitors are positioned.
What citation or content gaps may explain the difference.
What FreyaVideo should fix first.
3. Prompt Results Overview
	#
	Prompt
	Engine
	FreyaVideo Mentioned?
	Main Tools Recommended

	1
	Best AI video generator for ecommerce ads
	ChatGPT
	No
	AdCreate, Advivi, CreateUGC, Blubo AI, VidAU, URLToVideo

	2
	Best AI video ad generator for Shopify products
	ChatGPT
	No
	Videna, Veymo, Shhots AI, Adify, MotionDrop, Advivi, CreateUGC

	3
	Best AI UGC ad video generator
	ChatGPT
	No
	Arcads, MakeUGC, Creatify, HeyGen, AdMakeAI, Magic Hour, InVideo, VEED, Pictory

	4
	Best AI product video generator from photos
	ChatGPT
	No
	Movo AI, Media.io, Mokzu AI, Clipfly, Vimer AI, VENE.AI, InVideo, HeyGen

	5
	Affordable AI video generator for small businesses
	ChatGPT
	No
	Canva, CapCut, Creatify, HeyGen, Synthesia, InVideo, Runway, Pika

	6
	Best AI product video generator from photos
	Perplexity
	No
	RAWSHOT AI, Photoroom, Luma AI, Runway, Shhots AI, Hailou AI

	7
	Best AI video generator for ecommerce ads
	Perplexity
	No
	Creatify, Zeely, InVideo, Luma AI, Shhots AI



4. ChatGPT Findings
4.1 Ecommerce Ads Prompt
Prompt tested: “Best AI video generator for ecommerce ads. Please compare the top tools in English.”
Tools recommended by ChatGPT: AdCreate, Advivi, CreateUGC, Blubo AI, VidAU, URLToVideo.
Observation: ChatGPT treated this as an ecommerce ad production workflow, not a generic AI video generation workflow. The recommended tools were positioned around product URL to video, product page to ad, UGC-style ad creative, ecommerce templates, bulk video output, and paid social ad variations.
Interpretation: FreyaVideo is not currently being associated by ChatGPT with the “ecommerce ad generator” category, even though its product direction overlaps with product images and ecommerce video ads.
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Figure 1. ChatGPT result for “Best AI video generator for ecommerce ads.”
4.2 Shopify Product Ads Prompt
Prompt tested: “I’m looking for the best AI video ad generator for Shopify products. Which tools should I consider, and why?”
Tools recommended by ChatGPT: Videna, Veymo, Shhots AI, Adify, MotionDrop, Advivi, CreateUGC / Tagshop AI.
Observation: ChatGPT favored Shopify-native or Shopify-adjacent workflows: Shopify app integration, product metadata import, product catalog to video, SKU-level video generation, and product URL to ad video.
Interpretation: This prompt reveals a positioning boundary. FreyaVideo should not over-claim “Shopify-native video automation” unless it actually supports Shopify store import, product feed import, or Shopify metadata workflows.

[image: ]
Figure 2. ChatGPT result for “AI video ad generator for Shopify products.”
4.3 UGC Ad Video Prompt
Prompt tested: “I’m looking for the best AI UGC ad video generator. Which tools should I consider, and why?”
Tools recommended by ChatGPT: Arcads, MakeUGC, Creatify, HeyGen, AdMakeAI, Magic Hour, InVideo, VEED, Pictory.
Observation: ChatGPT understood “UGC ad video generator” as a creator-style, avatar, talking-head, and performance ad workflow. The recommended tools were associated with human-like delivery, avatar presenters, talking-head clips, persona-driven ads, high-volume ad testing, and UGC-style hooks and scripts.
Interpretation: This is not necessarily a bad result. It suggests that “UGC ad generator” may not be FreyaVideo’s best category unless the product supports avatar, creator-style, or talking-head ad videos.
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Figure 3. ChatGPT result for “best AI UGC ad video generator.”
4.4 Product Video From Photos Prompt
Prompt tested: “Best AI product video generator from photos. Please compare the top tools in English.”
Tools recommended by ChatGPT: Movo AI, Media.io AI Product Video Generator, Mokzu AI, Clipfly, Vimer AI, VENE.AI, Morph Studio, VidMix.ai, Shotra, InVideo AI, HeyGen.
Observation: This is the strongest missing signal. The prompt directly matches FreyaVideo’s relevant category: turning product photos into videos. ChatGPT recommended product-photo-to-video and ecommerce-ready video tools, but FreyaVideo was not included.
Interpretation: This suggests that the issue is not only prompt mismatch. FreyaVideo may have relevant product capabilities and on-site pages, but ChatGPT does not yet strongly associate the brand with product photo to video, ecommerce product video generator, product image to video ads, or AI product showcase videos.
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Figure 4. ChatGPT result for “Best AI product video generator from photos.”
4.5 Affordable AI Video Generator Prompt
Prompt tested: “Affordable AI video generator for small businesses. Please compare the top tools in English.”
Tools recommended by ChatGPT: Canva, CapCut, Creatify, HeyGen, Synthesia, InVideo AI, Runway, Pika.
Observation: ChatGPT interpreted this as a broader small-business video creation question. It recommended tools for social media video, marketing videos, avatar videos, AI-generated creative visuals, simple editing, and general-purpose video creation.
Interpretation: FreyaVideo’s pay-per-use / no-subscription positioning is not yet strong enough to appear in “affordable AI video generator for small businesses” recommendations. This is a broader and more competitive category. It should be secondary, not the primary focus.
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Figure 5. ChatGPT result for “Affordable AI video generator for small businesses.”
5. Perplexity Findings
5.1 Product Video From Photos Prompt
Prompt tested: “Best AI product video generator from photos. Please compare the top tools in English.”
Tools recommended by Perplexity: RAWSHOT AI, Photoroom AI Product Video Generator, Luma AI, Runway, Shhots AI, Hailou AI, VEED-like AI video tools, Adobe Firefly, and niche guide / preset sources.
Observed source/citation pattern: The visible inline citation labels referenced sources around rawshot, photoroom, luma / lumalabs, runway, shhots, hailou, VEED-like tools, Adobe Firefly, and niche guide / preset sources.
Interpretation: Perplexity understood the product-photo-to-video category and recommended relevant tools. The fact that FreyaVideo was absent suggests that it may lack enough external visibility or citation signals in this category. This is especially important because Perplexity is more source-driven than ChatGPT.
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Figure 6. Perplexity result for “Best AI product video generator from photos.”
5.2 Ecommerce Ads Prompt
Prompt tested: “Best AI video generator for ecommerce ads. Please compare the top tools in English.”
Tools recommended by Perplexity: Creatify, Zeely, InVideo, Luma AI, Shhots AI.
	Tool
	Perplexity Positioning

	Creatify
	Conversion-focused product ads

	Zeely
	Fast social ads for DTC / ecommerce

	InVideo
	Easy ad creation with avatars

	Luma AI
	Cinematic product showcases

	Shhots AI
	Ecommerce-oriented image-to-video



Interpretation: Perplexity grouped competitors by buyer use case, not just by model quality. The category is already legible to AI search tools: ecommerce ad videos, product URL to video, social ad variations, cinematic product showcases, and ecommerce-oriented image-to-video. FreyaVideo is absent from that category map.
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Figure 7. Perplexity result for “Best AI video generator for ecommerce ads.”
6. Competitor Citation Pattern
Across ChatGPT and Perplexity, the recommended tools were not random. They clustered into several clear categories.
	Category
	Examples
	Associated Meaning

	Ecommerce / Product Ad Tools
	Creatify, Zeely, AdCreate, Advivi, Blubo AI, VidAU, URLToVideo, Shhots AI
	Product ads, social ads, ecommerce workflows, product URL or catalog to video

	Product Photo to Video Tools
	RAWSHOT AI, Photoroom, Movo AI, Media.io, Mokzu AI, Clipfly, Hailou AI
	Turning images or product photos into short product videos

	General AI Video Tools
	Runway, Luma AI, Pika, InVideo, VEED, Canva, CapCut
	Broad recognition, wide usage, third-party visibility

	UGC / Avatar / Creator-Style Ad Tools
	Arcads, MakeUGC, HeyGen, Creatify, AdMakeAI, Magic Hour, Synthesia
	Talking-head videos, avatars, creator-style ads, performance ad testing



7. Why FreyaVideo Is Likely Missing
Gap 1: Category Association Gap
FreyaVideo is not yet strongly associated by AI systems with product photo to video, ecommerce product video, AI product video generator from photos, ecommerce ad video generator, or pay-per-use AI video generation.
	Most important category gap
Product photo to video for ecommerce



Gap 2: Citation Gap
Competitors appear to be supported by more external mentions and source signals. Perplexity’s recommendations show that AI answers are likely influenced by a mix of official product pages, AI tool directories, product roundups, ecommerce tool lists, review-style sources, comparison pages, and category-specific guide pages.
Gap 3: Trust / Recognition Gap
For broad prompts like “affordable AI video generator for small businesses,” AI tools tend to recommend better-known products such as Canva, CapCut, Runway, Pika, InVideo, HeyGen, and Synthesia. FreyaVideo should not fight broad AI video terms first. It should first own a narrower and more commercially specific category.
8. What FreyaVideo Should Not Do
Do not over-target “Shopify-native video generator”
The Shopify prompt favors tools that support Shopify workflows, product metadata, catalog imports, or product URL automation. Unless FreyaVideo supports those workflows, this positioning may create a mismatch. Better angle: product photos to ecommerce ad videos.
Do not over-target “UGC ad video generator” yet
The UGC prompt favors avatar, talking-head, creator-style, and persona-driven ad tools. Unless FreyaVideo supports these workflows, it should not position itself as a UGC avatar ad generator. Better angle: product-image-based ecommerce ad videos.
Do not compete on broad “AI video generator” first
Broad AI video prompts are dominated by well-known tools such as Runway, Pika, Canva, InVideo, HeyGen, and Synthesia. FreyaVideo should first strengthen a narrow category where it has a clearer product fit.
9. Recommended Fix Plan
Priority 1: Strengthen One Narrow Category
FreyaVideo should focus on this positioning: Turn product photos into ecommerce ad videos — pay per use, no monthly subscription. This is more specific and defensible than “AI video generator.”
Priority 2: Create or Strengthen a Dedicated Page
Recommended page direction: Product Photo to Video for Ecommerce. Possible URL: /product-photo-to-video-for-ecommerce
The page should clearly answer:
What is product photo to video?
Who is this for?
How does it help ecommerce sellers?
What kind of product images work best?
How is it different from Runway, Luma, Creatify, Photoroom, and Shhots AI?
When should users choose FreyaVideo?
When should they choose another tool?
Priority 3: Add “Best For / Not Best For” Blocks
	Block
	Content

	Best for
	Ecommerce sellers with product images; small brands testing ad creatives; marketers who want short product videos; users who do not want a monthly subscription; product showcase videos for social ads and landing pages

	Not best for
	Shopify-native catalog automation; avatar presenter videos; talking-head UGC testimonials; long-form video editing; advanced cinematic scene control



Priority 4: Add Comparison Blocks Against AI-Recommended Competitors
	Tool
	Better For
	FreyaVideo Angle

	Creatify
	URL-based ad generation and ad variations
	Product-image-based video creation

	Photoroom
	Product image editing and simple product visuals
	Turning product images into video ads

	Luma AI
	Cinematic motion and premium visuals
	Ecommerce-ready outputs and simpler pricing

	Runway
	Advanced creative video workflows
	Lightweight product video generation

	HeyGen
	Avatar and presenter videos
	Product-first visual ads



Priority 5: Build External Citation Signals
FreyaVideo should get mentioned in third-party sources that AI engines are likely to use. Recommended source types:
AI tool directories with real traffic
Product Hunt launch or update posts
Ecommerce marketing tool roundups
AI product video tool listicles
“Best AI tools for ecommerce ads” articles
“Best product photo to video tools” articles
Founder posts on X / LinkedIn that clearly describe the category
Niche review pages comparing product video tools
	External association to build
FreyaVideo = product photo to ecommerce video ads



10. Suggested Page Outline
	Element
	Suggested Copy

	Recommended page title
	Product Photo to Video for Ecommerce Ads

	Recommended H1
	Turn Product Photos into Ecommerce Ad Videos

	Recommended intro
	FreyaVideo helps ecommerce sellers turn product images into short AI-generated videos for ads, product showcases, and social media. It is designed for teams that want product-first video creatives without committing to a monthly subscription.



Recommended sections:
What is product photo to video?
Who should use it?
How it works
Best use cases
Example workflows
FreyaVideo vs Creatify / Photoroom / Luma / Runway
Best for / not best for
Pricing positioning: pay per use, no subscription
FAQ
CTA
Recommended FAQ questions:
What is a product photo to video generator?
Can I turn ecommerce product images into ad videos?
Is FreyaVideo good for Shopify sellers?
Does FreyaVideo require a monthly subscription?
How is FreyaVideo different from Runway or Luma?
How is FreyaVideo different from Creatify?
Can I use the generated videos for commercial ads?
11. Final Diagnosis
FreyaVideo is missing from both ChatGPT and Perplexity across buyer-style prompts that match its current direction.
	Strongest missed category
Product photo to video for ecommerce



The issue is likely not just one missing page. The more likely issue is a combination of:
weak external citation signals;
insufficient third-party mentions;
unclear category association outside the website;
low brand recognition compared with tools already recommended by AI systems.
The best next step is not to build a broad AI video generator page or a dashboard. The best next step is to strengthen one narrow category: Turn product photos into ecommerce ad videos — pay per use, no monthly subscription.
Then FreyaVideo should get 3-5 credible external citations that reinforce the same category. After that, the same prompts should be tested again in ChatGPT and Perplexity.
12. What This Sample Report Demonstrates
This sample shows the type of gap an AI Citation Gap Report is designed to uncover for indie SaaS and AI tool founders. It helps answer:
Do AI answer engines recommend your product?
If not, which competitors do they recommend?
Are the prompts truly relevant to your product?
Is your product missing because of positioning mismatch, content gaps, or citation gaps?
Which category should you strengthen first?
Which comparison or use-case pages should you create?
Which external sources should you try to appear on?
This is not a promise of guaranteed AI visibility. It is a structured way to find where a product is missing from AI-assisted buyer discovery, and what to fix first.


Appendix: Evidence Screenshots
The screenshots below are included as raw evidence from the manual tests. They are intentionally preserved as full-page screenshots so the reader can zoom in inside the document if needed.
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Appendix Figure A1. ChatGPT: ecommerce ads prompt.
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Appendix Figure A2. ChatGPT: Shopify product ads prompt.
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Appendix Figure A3. ChatGPT: UGC ad video prompt.
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Appendix Figure A4. ChatGPT: product video from photos prompt.
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Appendix Figure A5. ChatGPT: affordable AI video generator prompt.
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Appendix Figure A6. Perplexity: product video from photos prompt.
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Appendix Figure A7. Perplexity: ecommerce ads prompt.
AI Citation Gap Report Sample — FreyaVideo
image2.png
I'm looking for the best Al video ad generator for Shopify products.
Which tools should | consider, and why?
Please answer in English.

Here are some practical Al video ad generators you should consider for Shopify products, along with
the why behind each choice — focusing on ease of use, Shopify integration, and real-world marketing
utility:

< Shopify-Focused Generators

« Videna — Al product video ads

A Shopify app that pulls your product images and metadata, then generates ready-to-run video ads with
music, captions, and camera motion. It's built for e-commerce sellers who want platform-optimized
formats for TikTok, Instagram, YouTube, etc. without manually editing anything. videna +1

« Veymo — Product videos from images

Specifically tailored for Shopify merchants: it turns static product images into engaging videos that can be
embedded directly on product pages or used in ads. You can generate videos in bulk and automatically
add them to your storefront — which helps streamline conversion across your catalog. veymo

«» Shhots Al — Al video ads from catalog

Connects directly to your Shopify store and uses your catalog metadata to build video ads for each SKU.
It's strong when you need bulk generation (e.g., seasonal refreshes, lots of SKUs) and supports multiple
social formats out of the box. shhots .. +1

« Adify — Al Product Video ads (Shopify App)

A lightweight Shopify integration that lets you pick styles (e.g., UGC, cinematic) and auto-generates video
scripts and output formats. Its pricing starts low, which makes it approachable for smaller stores or testing
new creative angles without big spend. rickvourapp

~ Broader Al Video Ad Tools (Flexible Workflows)

« MotionDrop — Templates + product embedding

Not Shopify-native, but very easy to use: upload your product images or link, pick from
engagement-focused templates, and generate scroll-stopping videos fast. Works great if you want
platform-agnostic ads you can test across ad networks.  Motiondrop

« Advivi — Chat-guided Al ad maker

More of an Al ad assistant than a strict Shopify plugin: you upload an image, describe your idea via chat,
and it builds a storyboard + video. It also has a simple timeline editor, so you can refine hooks and pacing
before export. Particularly useful if you want more creative control than pure automation. — Advivi ..

« CreateUGC [ UGC-style tools

Tools like CreateUGC and Tagshop Al (from community discussions) focus on UGC-style ads — vertical,
personality-driven pieces that often outperform static product showcases on platforms like TikTok or
Reels. They aren't always Shopify plugins, but you can create ads from Shopify product URLs and then
upload them to your campaigns. createuc.. +

& How to Choose Based on Strategy

¢ Quick catalog rollout (low effort): Veymo, Shhots Al, Videna
They automate most steps and integrate with Shopify so you can churn out hundreds of videos fast.
+ Brand / storytelling focus: Advivi, MotionDrop
Better if you want custom hooks, narrative pacing, and editing control rather than strictly
template-based output.
¢ UGC & social-native creatives: CreateUGC, Tagshop Al
These lean into authenticity and persona-driven video formats that often boost engagement and
ROAS on short-form platforms.
* Budget / testing flywheel: Adify or basic plans from Shopify-friendly generators
Good starting point if you want to test different ad styles without big upfront spend.

<% Final Thought

The real impact isn't just whether the tool generates videos, but how well it anchors those videos to your
product catalog and your ad strategy (platform formats, hooks, CTA placement, pacing). Tools that sync
directly with Shopify and can bulk-generate videos while maintaining creative variety usually deliver the
best ROl in performance campaigns.  shhots Al

If you want, | can recommend a workflow for testing these tools with a small product set (e.g., 5-10
SKUs) to see which generates the best ad performance lift.

O 6 P LS - I KA




image3.jpeg
Fmookingfor th best A1 UGC ad video genaratr
Which ool showd | conside,and wy?
Plase answer i Engish

Her'  raunded, practcal beskdonn o the leacing A1 UGC ad video generators in 2026 — fccusing
o iy they mater o e campsigns, the Kind of results they rodce, and where they it o your
workton:

© Tools That Generate Realistic UGC-Style Ads.
Thesa paforms reat shot, casual reatr-ke” vidoos — taking-head s, productdamos,
testimonias, and srolstopping socia ads — without needing ol creators o sudios. That's core o
UGG appest: authenti e, porormance mindset,and fasteration.

X Top Tier - Buit for erformance & Scalabity

1 Avcads - Bst forhigh-vokume,rslstc Al UGC ads
« Huge rary of Gverse Al actors youcan match to audnces,
+ Scrptto-vide, batchcreaton,and mul-language suppor helpyou st dozens f versions ekl
+ Focused on advertising performance rather han st generative novely.
Why it mttrs: Youcan st hooks,pesentars,and angles systematical instead ofshooting oo
Jeng video
2 MakeUGC - Fasest route to UGC-stlecrator videos

+ You datta scrip, ickan Al retorpersona, and outpt reaor-looking o n s,
. Works el forbrands without n xisto creto network.
Wy it maters: Gret fo uick testing when you need authantic-looking videosfst.

. Strong All-Rounders - Balance Quaity & Control
3. Creaty - Powert URL10-UGC generation
- You past s product URL and go  vriations withauta, voic, and scipt.

- Simple worfon for scommerce and paid soisl — epecialy hen you nee ot o ariats uicky.

Wy i mattrs: Savs e reweting o from scratch.
. HoytGen - Massive avata & lnguage support

= Ono ofth lagest avatar raries (1000), mutlingul outpu,an feil us.

- Kot purely UGC-only,but capabe fprocingnaurl-eeing reator-stye clps when gukded fight

Wy it mattrs:  you'

argeting gobal auclances o mullingus campaigns, i scale matrs

# Tools to FillSpecific Needs
5. AdMakea! - Viorkfow-orentd,scrit+ reatve sufe
- Combines s research e, what's wokingnyour iche) with Al vatar output.
+ You and up with UG scrpts an videos aligned withcurant creativ porms. s
Wy i mattrs: nteotes s ciscovry withexecion —valusbie o strateay-iven mosketrs
6. Magic Hour - uick TWTokenatve cutputs
« Desgned or s TTok ad generaion withoutheavy ediing of plannig.
+ Good when yourprioy i raid eration and variant tsting. v
Wy it maters: Removes ricton btwsen concept an fnihed video
7 nVideo | VEED Pitory - Eding + UGC output
« They aren't pure UGC ganerators, bt trong i you aeady hve ootage or A1l you wan 0
.
Why it mttrs:Usetl 2. post-genraton acin layer 0 push videos toward ltfom nors.

4 What to Consider When Choosing

U5C s ettt about Al output qalty —they o about conversion performance,belevabilty,and
bity o test crotives fast. Hore's how t ik abou

Authentiity vs Automation

+ Tools e Arads and MakeUGC ean to uman-fe devery.

Bt A voices and avatas st vt prfec — someimas s polshed,sight uncanny, especially
atscol,

i ressmis non-nogetisbl, you migh il nec umn crators + ost-productin efnement.

Volume vs Customization
+ Forlarge o stacks and B tests: Arcads, Creaty, AdakeAl shin.
- For narative conrl o ght brand denty: combine Al generatin with manual eiting o posttools
Tk nvide, VEED.
Intemational & Language Reach
. campaignsae bl HeyGers massveavatar snd ngusge suppor i  practical adantage,
+ flocal nusnce matters: gt latorms withmanus criot dting give better conto.

l Bottom Line
Thers's o one perfect UGC- generatr becausa the format ives on human-feaing imparfoctions and
reevance, That s

+ Arcads — bt for scal and vristo tstg,

- MakelGC — astest for hands-off UGC generation.

+ Croatiy & AdMakeAl — strong wrkfow and batch genration.

« HeyGon — broader rech and multingust support.

+ Magic Hour diting tools — reat fo st platorm-ntive videos o efinement.
s these oot ot 5 nxd-to-end repacementsfor cretors,buta weys toteratefast,find winving
ook, and feed volume o you pad campaigns withautncuing hge crato costs.

1yo0want, | can compare thse toos side-by-side withprosiconsfo TTok s nstagram vs YouTube
Shorts UGC ads specifcly.

600 2C - enm




image4.jpeg
st Aot v guracato o ot Pesss comoas h 05
e oo P ot g

ot n-noane otk campronf st 1o 0o oy st
Fntas e ol i 1 N i, 0, ool 8
s aared o | gty s, S, 5010 e
o s st iy, oL e, o).

1) Purpose-Bult roduct Video Generators
e et s oty 0 ks s, e e e

ovors
o ko of i rotsional et 1 s, s s et
Ot 01000 e ity (-2, i
s Cosn vt e o - conmce, 04 o s e s
Gone: i caamsi ot (rsty et ot

Mo A1 rcuct idooGanwstr
PO —
g
 fousd  coercl sty st it s o,
s et 207 s s 100 6

Mok

- Aty s o e, o, o ot mion ot o s — ot
e Musiammpety
e —
T ————————————

ke Al Produetshancase)
B L e—
e ——
[ ———————

et Procuctimag o Video Ganratr
Tt s (70 5, vorcl s Sl s .
Gone M ot s s e o

2) Goneral Image-to-Video I Toos

b s e 00,y e 10 3 e o cesrr
R e————

Vaneox &
TR ————
“honwe e,
sy coamt e, it o
Gone: s e Tt ot e B oty 5 i

veneai

- S e o s oo s,
s e ok e
R R —

Moo studio

DR ———
Cone: e - ot et n o,

el

- Gon ok 510 s e ity (3008
o ety ot v
Cone: 5t el 05 -y sord o i e

Shoa

- L o s o i s (R i 10 i ot ed s,
o G ot v 0y
Gons: .o s e costy 50

< 3) Creative orScipt-Drven Al (Beyond Photo - Video)
Tt o Ao Hefon kot 1t s 7 e ks, s e
T ——
- e A e Ao 600 ot o ey 18—
 eyienon o e it i o 0 19t G S
s e e ey o s g
AR —————

¢ How They Really Compare (Crtical Distinctions)

B e e——
sy pros =

4 Wihat st Pecple Gt Wrong

- Gonorc moe-0-eotal o str o o e et v rten e
s v h Aot o consn kT g -

- T e et R S S S 0 -0

< Botiom-Lie Judgment
i S S SR B B s o, S
[T —————————

Gl e vt s st

17003 i i s s s ey 00 G50
A R ——

1700308 0 vt (ceorrs, S, s v i s e s
[ A ———

yote o o prmary s o e A P09, T 5 Sy gy e e
A A——— - ———

60925~ e





image5.jpeg




image6.jpeg
[c———

Dy ————————
acvinton e e o, e
P—

T w——
Bt o o1

- Bt oo branded s o AL Ry cclin i ity nd
i ey

B o ettt St A, Wl AL VEED e s
ek ks i ol s
EE—
B —————
e o oo .
[P ———

+ Comlrntons: e dpi s s ol g e

Bt s g e et s o s ot

B T ———
pron

- S ket oy 1o vk, ot g

 Conarmns: Moy e e et bin ol i i ey o
[ STSTR—
JrTS——
e
- St hh o s on i e st

B —
J—————

Bt e s s o o
+ maay
e TR ——————
i
B —
- Conmicns: s e e o hres st e
- Bt Tams e v sy et e rcin
B TR ——————
e —
- S e, s et o ik i, compethe .

PR - ——
o

- Bt oSt nd sl e e s, et
B S p—
R ———
 Comleutons: Mo e fovs i ok i s e

ey
[T R ————
J T ——

- Wty P Akt e creton e gt b g
prerioinrisy
P ———
 Conmtnion: Moy ek e oo el e Dmedelin s
P ———————
- e et Comptors smeines s e g o .

Coen s et o ot ) xS o 5

B RS ——————
[exfp——

Wt oo o hring
R ——
-
[t w—————
s i s S o

B T ————
o,
- Fr ik cntent s s o, AWSHOT AL o P e
R em—
pr—
B —
Compi s e S Ao ke et s o
.
P e . oo s
o ot s e e el .
B I —
AT R——————————
[
+ M a0k
B T —
s —-——
S i o or a1 3 second sl s s an e
B e ——————
o it e
T ————
Chnas
o, o o by i bl concsprcim, sl o s,
oo o e e ot G e, T Sy
[ r————————
st o o v e ek e et
At e e s 3083 e, € st s 50
[N ————

4405 conmn oo




image7.png
Best Al video generator for ecommerce ads. Please compare the top tools in
English.Please answer in English.

For ecommerce ads, Creatify and Zeely are the strongest all-around picks, with InVideo and

Luma Al as good alternatives depending on whether you want ad automation or more

cinematic visuals. Overall, I'd rank Creatify first for conversion-focused product ads and Zeely

second for fast, template-based ad production. zeely +2

Best tools for ecommerce ads

Tool Best for Strengths Trade-offs
Creatify Conversion-focused  Built for Al image and video ads, generates Less suited to deep
product ads multiple ad variations fast, product-ad cinematic editing than
workflow creatify +1 general-purpose video
studios
Zeely Fast social ads for Product URL input, templates, Al avatars, More template-driven
DTC/ecommerce batch variations, built for than highly custom
Instagram/Facebook/TikTok ads zeely production tools
InVideo  Easy ad creation with  Simple prompt-based ad maker, broad social  Less ecommerce-specific
avatars ad formats, beginner-friendly invideo than dedicated ad
platforms
LumaAl  Cinematic product Turns product images into dynamic Better for brand visuals
showcases showcase videos with polished visuals than direct-response ad
lumalabs testing
Shhots Ecommerce-oriented  Strong beginner-friendly option with More general than
Al image-to-video ecommerce focus and free/paid plans dedicated ad-
shhots optimization platforms
Which one to choose

s Choose Creatify if you want the most ecommerce-native workflow, especially for product

URL to ad generation and rapid creative testing. creatify +1

o Choose Zeely if you want quick ad production with avatars, templates, and batch

variations for paid social campaigns. zeely

s Choose InVideo if you want a simpler general ad maker with Al avatars and broad

platform support. invideo

o Choose Luma Al if the goal is a premium-looking product showcase rather than a pure
performance ad. 1umalabs

s Choose Shhots AI if you want a lighter-weight ecommerce tool with a broad beginner-
friendly feature set. shnots

Practical recommendation

For most ecommerce brands, start with Creatify for performance ads and Zeely for fast
iteration and testing. If your brand needs polished hero visuals for landing pages or top-of-
funnel campaigns, add Luma AI for a more cinematic style. adstellar +2

Simple buying rule
o Best for scaling ad variations: Creatify. creatify +i
o Best for fastest launch: Zeely. zeely
« Best for easy general-purpose ad creation: InVideo. invideo
o Best for premium visuals: Luma Al. 1umalabs

Would you like a tighter shortlist for Shopify ads, TikTok ads, or Facebook/Instagram ads?

» & O S €@=1073KR o ©

B4R 5]

L I need a shortlist specifically for TikTok ads
L Which one is best for Shopify store integration
5 I'm focused on Facebook and Instagram ad campaigns

L Show me the best tools for TikTok specifically
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1l How These Tools Differ in Practice
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@ Bottom Line — What to Choose
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